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New Customers. Bigger
Baskets. Proven Profit.

Upside connects over 30 million shoppers 
with nearby grocery stores, restaurants, 
and gas stations – leveraging personalized 
promotions to motivate them to choose 
your business and spend more, more often. 

•	 Proven incremental sales lift driven 
by personalized offers

•	 Behind-the-scenes implementation 
with no work from IT, operations or 
store associates

•	 Performance-based pricing model.   
If you don’t profit, you don’t pay

About Schnucks
•	 St. Louis-based grocery retailer with 

112 locations in four states. 

•	 According to Forbes’ 2020 rankings, 
Schnucks is the 149th largest 
privately-owned company in the 
United States and the 14th largest 
privately-owned grocer.

•	 In 2018, launched Schnucks Rewards, 
a successful loyalty program with 1.8 
million members.

Spotlight on Schnucks
“Upside helps us focus on our 
customers’ needs while allowing 
them to get cash back on their 
everyday purchases.” 

Bob Hardester

Schnucks Chief Information and 
Supply Chain Officers 
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Schnucks achieved a >1%
incremental sales lift with Upside

To learn more about how Upside can help your business reach
new customers, increase basket sizes, and earn proven profit, go to

upside.com/business/grocery

In October 2021, Schnucks partnered with Upside to increase 
customer acquisition and engagement.

Schnucks’ success was generated by attracting valuable new customers 
and increasing engagement from existing ones through Upside

https://www.upside.com/business/grocery?utm_source=content&utm_medium=button&utm_campaign=schnuckscs 

